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What is Mobile First?
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What else is Mobile-First?
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What else is Mobile-First?

Context
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User Acquisition

How does your platform spread?
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editorial, photography, art and design that circumscribe the variety, breadth and texture of this rapidly growing city
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User Acquisition
Referrals: User Driven Invites
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User Acquisition
Referrals: User Driven Invites
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User Acquisition
Referrals: User Driven Invites

e Step 1: Identify user interaction points

o Share, Send, Collaborate

e Step 2: Analyze communication channel

o In-app, Email, Phone, ...

e Step 3: Integrate
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User Acquisition

Content Backlinks
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User Acquisition
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User Acquisition
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User Acquisition

Content Backlinks

e Same interaction points
o Link content back

e Opportunities
o Emails
o Social Media
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User Acquisition

The person clicks on a story
generated by your app.

Deeplinking ==

APPLINKS

Call to action: open or install
depends on if your app is installed.

Mobile only: No
web content,

Mobile  Yes

Installed

£ Download on the

App Store

Your app Installed

(Web)

Openvinstall
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User Engagement

Engagement — Activity — Traffic — Rankings
— Ratings — More Users — Opportunity

But...

salesforce.com
” The typical app is never opened more than once after download.

bddy.me/1ddNvEO

[ View summary
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User Engagement

—
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User Engagement
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User Engagement

Alerts — Badges & Push Notifications — Attention
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User Engagement

Alerts — Badges & Push Notifications — Attention

y) Tap to Tweet

Tue Wed Thu Fri Sat
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(#) RunKeeper

RunKeeper
®  Lets work out! You thought this was the perfect . .
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&2 Foursquare & Foursquare
) Near Trop 07?7 Your friend
Mike A. s Try the came
asada super tacos.”
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User Engagement —re——

MySocialAppDemo now
TPS Report due today. Click here

{ to submit.
" " .
aps e { MySocialAppDemo 3m ago
Deal of the day -- Click here for a
"alert": "Complete your 10% coupon!

C "
prOflle to get connected. ! MySocialAppDemo 4m ago

Complete your profile to get
" ",
badge 8 connected.

b

"action": "completeProfile",
"COde" . "828H33K" ,
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User Engagement

Productivity & Utility App Usage by Hour of Day
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User Engagement

Push Notifications — hold their hand

e Opportunities
o Events
o Information
o Time
o Location

© 2014 Jackrabbit Mobile http://www.jackrabbitmobile.com


http://www.jackrabbitmobile.com

ee0e0 AT&T LTE 13:01 7 9 X 69% m)

Updates
User Engagement
Netflix
(J3NAUNW Version 5.3, 26.7 MB
What’s New v

Frequent Updates

8tracks Music Playlists
Version 3.0, 16.4 MB
What’s New v

Cb

Dropbox
Version 3.1.3, 23.4 MB
What’s New v

e Increase Visibility
e EXxplain Features

"
e

Updated May 8, 2014

Fly Delta
Version 2.6.1, 23.2 MB
May 7, 2014

+ We've updated the layout of Flight Status to
make searching by either flight number or
city/airport code even easier

+ Additional bug fixes and enhancements

Updates
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User Engagement

Previews, trials, premium features, in-app purchases
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User Engagement

Previews, trials, premlum features, in- app purchases
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Confirm Subscription
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for $29.99? This subscription will
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Cancel Confirm
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Conclusion

User Acquisition = Visibility & Accessibility

User Engagement = Attention & Touch Points
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Conclusion

Contact: anthony@jackrabbitmobile.com
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